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The Digital Markets Act is one of several new regulations proposed by the European Commission
TASK ONE : Read the text carefully for about 15 minutes, then try doing tasks two and three without looking at the text again.
The Digital Markets Act (DMA) is a landmark European law that aims to rein in the dominance of tech companies that “gatekeep” access to their users, and diversify access to their platforms. 
The “gatekeepers” – Alphabet, Amazon, Apple, ByteDance, Meta, Microsoft – must comply with the rules by March 6 2024. 
In light of this deadline, we’ve seen some major updates from several of these companies which broaden access to their platforms for other businesses. Read on for the details that may affect your business.
The reforms empower business users to choose an alternative payment service provider other than the platform's native offering in areas such as Apple’s in-app payments⁠. This opens up opportunities to pick and choose between payment solutions to cut costs and deliver better end user experiences. 
In this article, we explain the DMA, its implications for business users, and how it affects payments. Come back to this page for updates as Big Tech continues to evolve in line with the regulations.
What is the Digital Markets Act (DMA)?
The Digital Markets Act is one of several new regulations proposed by the European Commission and passed into law by the European Parliament between 2020 and 2024. In the spirit of fair market competition, the law challenges certain tech companies over their “power to act as private rule-makers,” per the European Commission.  
The law only applies to technology companies which offer major platforms for businesses to reach end users of digital services such as social media, cloud services, advertising, and app marketplaces. It curbs the controls that these companies have over business and end users.
Provisions of the Digital Markets Act are mainly codified in Regulation (EU) 2022/1925. However, implementation of the reforms are so recent that specifics are still unfolding. The Commission has committed to carrying out market investigations as needed, and “update dynamically the obligations for gatekeepers when necessary.”
What is the purpose of the Digital Markets Act?
European lawmakers hope the DMA will increase fairness and boost competition on digital platforms including Google, Apple, and Amazon. The law itself describes the problem of “gatekeepers” who operate services which “are structurally extremely difficult to challenge or contest by existing or new market operators, irrespective of how innovative and efficient those market operators may be.” So the reforms aim to foster market conditions that allow innovative newcomers to challenge incumbent digital platforms (source: https://eur-lex.europa.eu/eli/reg/2022/1925).
A major principle of the regulation is not to prioritize a platform’s own services above that of its competitors. For example, Google has reduced the prominence of Google Flights on some search results pages to allow for a more fair presentation of rival flight comparison results.
The idea is that businesses offering competitor services to the Big Tech companies should have more equal access to those platforms’ users. Another principle is to challenge “unfair conditions for businesses” which may include overly stringent usage restrictions and high fees. The law also prescribes how gatekeepers are allowed to employ user data for purposes such as advertising.  
Consequences of non-compliance with the Digital Markets Act
Gatekeepers who do not comply could face fines of up to 20% of their total worldwide annual turnover or even structural action such as divestiture of certain parts of their business.
The European Commission can also issue periodic penalty payments of up to 5% of the company's total worldwide daily turnover in the preceding financial year. Repeated infringements could lead to temporary bans on business mergers.
Who are the gatekeepers, and what do they control?
Six gatekeepers were announced in September 2023 – Alphabet (owner of Google and YouTube), Amazon, Apple, ByteDance (owner of TikTok), Meta (owner of Facebook, Instagram and WhatsApp), and Microsoft – after identifying themselves as meeting the European Commission’s criteria. 
The legislation leaves room for future gatekeepers to emerge if they meet the criteria – which we’ll explain more fully in the section, “Which companies are within the EU Digital Markets Act scope?”
First of all, though, these are the “core platform services” from the six gatekeepers which must comply with the Digital Markets Act by the March 6 deadline:
· Alphabet: Google Ads, Android Mobile, Google Chrome browser, Google Maps, Google Play, Google Search, Google Shopping, and YouTube
· Amazon: Amazon Ads, and Amazon Marketplace
· Apple: App Store, iOS operating system, and Safari browser
· ByteDance: TikTok
· Meta: Facebook, Facebook Marketplace, Instagram, Messenger, Meta Ads, and WhatsApp
· Microsoft: LinkedIn, Windows PC operating system
These are the services to watch for opportunities to better access to end users, and changes to business terms and conditions that promote fairness and interoperability.

